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Overview of OzLeisure.com.au 

Who we are 
OzLeisure.com.au is the website owned and operated by OzLeisure Pty Ltd. (ABN: 45 111 325 967). 

Founded in 2004 as weekend Leisure Services Pty Ltd, the company transformed into OzLeisure during 

2005 as it became clear to us that being associated just with the weekend was too restrictive for the 

content that the site had generated up to that point, and so OzLeisure was born – giving us more scope 

to incorporate far more content on the site and turn it into the leisure portal which it is now becoming. 

OzLeisure is a 100% Australian-owned private company operating from Melbourne, Victoria. Our web 

servers are also located in Australia. 

What we do 
Our aim is to create in OzLeisure.com.au a one-stop repository of information for all businesses that are 

involved in, or closely associated with, the leisure industry throughout Australia.  

The OzLeisure.com.au website is a directory-based site, where visitors can search for and display, details 

of businesses listed in either the geographical area that they live or wish to visit, or provide the service 

that they are interested in. 

Of course, it is possible to find some information about such services by doing generic web searches if 

you are prepared to wade through countless thousands of irrelevant matches, and it is possible to scour 

through printed directories to find services too – but it relies on either knowing the company that you are 

looking to find, or have an idea as to how your leisure time should be spent. There are many people out 

there who start planning their leisure activities with statements like; 

 “I want to do something exciting with my time off”, or 

 “I really could do with a relaxing break somewhere this weekend”. 

No-one will find what they are looking for doing general web searches with criteria like that, and there 

are certainly no easy ways of using printed directories to match those sorts of requests. 

This is where OzLeisure.com.au comes into its own … visitors pick the state that they want to visit and 

look through the list of activities available. Alternatively, if they have an idea of the type of things they 

want, they search for it by keyword. Either way, the results that come back will be much more accurate 

than doing a generic web search. 

Another advantage to this approach is the “Oh yes - that could be interesting” result whereby a visitor 

could be browsing the site, and find something that they would not normally be searching for – that 

result could be your business and you potentially have a new customer en route to your door. 
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Our website 
All of the development of the OzLeisure.com.au is done in-house, by developers that have both technical 

and travel industry experience. This gives us a few distinct advantages; 

 

1. We have a pretty good idea of the market and we are able to adapt to the changing nature of it 
quickly. 

2. Anything that we need to change on the site (either due to customer or advertiser requests or 
new ideas that we have) can be implemented far quicker than if the development was 
outsourced. 

3. We can keep pace with the technology trends. A prime example of this would be the podcast 
series’ that have implemented – again, produced in-house. 

 

Advertising on OzLeisure.com.au 

Which companies are we looking to attract? 
It may seem very odd for a company running and advertising-based website to tell you that we would 

turn away new business but it’s true. We will turn away companies that do not deal with the leisure 

market either directly or indirectly. Our site is specific to the leisure industry and will not prostitute it to 

non-leisure-based companies to make a quick dollar. 

Obviously, we are looking to attract as many leisure-based businesses as possible – a directory site is not 

a directory site if there is nothing to list! But our primary focus is towards the smaller companies as we 

know that it is the small companies that are the most innovative with their product and most friendly 

towards their patrons.  

We also know that smaller companies do not have the huge advertising budgets to promote their 

company across the whole country, and we know how difficult it is to get your own website up and 

running and listed on search engines etc. We’ve been through all of that. 

Every business has a purpose, and that purpose (especially in the leisure market) is to attract customers. 

Attracting customers is a very difficult and painfully expensive process – at OzLeisure we are trying to 

bring the advertising that would normally be reserved for the bigger companies to everyone. 

Your listing on OzLeisure.com.au 

Submitting your listing 

It couldn’t be easier to get your business listed on the OzLeisure.com.au website. There are 3 

methods available to you:  
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 Method 1: Via our online submission wizard 

This is probably the quickest way to get your listing onto the website. There is a step-by-

step wizard which takes about 15 minutes to complete. You will presented with fields to 

be completed and files (for images and other media) to choose. We also have a pre-

defined list of options to choose from for facilities available and listing category 

selection etc. 

 

At the end of the wizard you will be able to preview your listing, and if required go back 

and make adjustments and amendments as necessary. You will also receive an e-mail at 

the end of the process to confirm that we have received your request. 

 Method 2: Via an application form 

This is the least preferred method, but is still available to those of you who neither have 

the time nor inclination to use the other methods. Simply request an application form 

from your local sales representative or directly from our head office, complete it and 

return it with payment and we will do everything for you. 

What you can show 

Well, that depends on the type of listing that you take out, but the simple answer to this is …. 

almost anything that you want to 

There are two types of listing available: mini and full. Mini listings are free but more limited, 

whereas full listings are chargeable but offer more options. 

Whichever listing type you choose, entries are broken down into 2 main sections; the synopsis 

(shown to users as a result of conducting a search) which you should use to encourage visitors to 

click through to your main listing, and a main listing which has your full details available to view. 

The synopsis section is an important first step in attracting visitors – this is used to encourage a 

visitor to look at your details, and make your listing stand out from the others shown in a 

category or as a result of a search. Synopsis items show the following information; 

 The name of your activity 

 A star rating (for accommodation listings) 

 A brief summary of your activity 

 An attractive photo (or image) advertising your activity, and 

 A list of the facilities that you have available (shown as icons) 
 



 

 

OzLeisure.com.au advertisers pack – January 2010 

 

6 

Once a visitor has selected your activity for more detailed viewing, they click through to your 

main entry. This is where you “sell yourself” to the visitor and encourage them to get in contact 

with you. Min listings consist of the following items; 

 A showcase image of your activity. This should be visually appealing as it has a very 
prominent place on the screen. 

 Your contact details, so that visitors can make enquiries or visit your website; 
o Your street address (please do not use PO box addresses as this address is shown 

so that visitors know where YOU are, not where your mail goes. Addresses are 
also used for mapping (explained below) and we cannot map to a PO box 
address). 

o Your telephone / fax / e-mail contact details 
o Your website URL (if you have one) 

 Overview text. This is where you have the chance to really sell your activity to the visitor. 
Enter as much text as you would like to in order to show off your activity. Generally, a 
few well-worded paragraphs are best here. Also bear in mind that this text will be used 
by search engines (such as Google™) so it should contain all of the pertinent information. 
Overview text can also be formatted using HTML to conform to your existing company 
branding – we will not force you to use our text colours, sizes and layout. 

 Information on how visitors can get to your activity using various means of transport. 

 A Google™ Map of your local area (only available if you provide a full street address) 

 A full list of facilities available at your activity. 

 Information to visitors on special requirements for clothing and other items that they will 
need when visiting your activity. 

 Media items. You can show as many media items as you wish. Good examples of what to 
show would be: 

o Images: Show many images so that visitors can see your activity at its best 
o Videos: If you have sales or corporate videos or TV commercials then they can be 

shown on the site too for visitors to view. 
o Slideshows 
o Audio files; perhaps a radio advert audio or something similar. 

 Events. If you have special events that you are hosting, then you can show these too – 
they will also be shown in the main OzLeisure.com.au event calendar which is available to 
all site users regardless of whether they find their way to your listing or not. 

 

You should take advantage of all of the options available to you in the main details section of the 

listing. In this case, more is good – the more a visitor can see about your activity the more likely 

they are to want to visit, and more likely they are to get in contact with you and make a booking. 
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Listing type comparison 

Feature Mini listing Full listing 
Overview text 500 character max Unlimited text 
Category placement 1 Unlimited 

Full contact details   
Opening hours   
Facilities list   
Traveller information   
Unlimited images   
Unlimited videos   
Unlimited audio files   
Unlimited documents   
Rate card   

 

Modifying your listing 

Site listings are placed for a year at a time, and lots can happen in that year and no-one wants to 

be landed with an advert that is out of date. 

For this reason we have designed a very simple user interface which allows you to modify your 

listing directly on the OzLeisure.com.au website, at any time. You can make as many 

modifications as you want – day or night, 7 days a week.  

This approach is ideal if you have special offers that you would like to promote at short notice, or 

if you add or change facilities at your location which you would like to advise visitors about. 

Of course, we are also more than happy to make changes for you if you would prefer, all we ask 

in that instance is that you do not bombard us with constant changes.  
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Benefits of advertising your business on OzLeisure.com.au 

Newsletters 

OzLeisure.com.au has an ever-growing list of subscribers to its newsletter. We write to those 

subscribers to inform them about the latest listings on the site and whenever there is news from 

the site they should be told about.  

By advertising on OzLeisure your business will be included in the earliest possible e-mail to let our 

users know that you are out there. Should you wish to, you can also sponsor a newsletter and 

promote your business even further – contact your sales executive for details. 

We have 3 additional options for advertising in newsletters; 

 Have a newsletter dedicated to your listing 

 Place a small advert in one of the standard newsletters, or 

 Place a large banner advert in one of the standard newsletters 

Podcasts 

Podcasting is a new technology that allows people to receive information at a time to suit them. 

It is a technology that OzLeisure has been using since 2006, and at the date of this document we 

publish 2 series’: 

OzLeisureRadio: A series highlighting some of the activities on the OzLeisure.com.au website that 

are available either in the state or category applicable to that episode. 

OzLeisure Grapevine: A series in conjunction with Doc’s Fine Wines & Liquor in Balwyn North, VIC 

in which the host, Greg Nicholson, spends 20-30 minutes each month 

talking about all things wine & beer – passing on his many years of 

experience,  and making a few suggestions of best buys. 

Our plan is to create as many podcast series’ as we possibly can, and release them as often as we 

can. So, if you have suggestions about such things we would love to hear from you.  

Apart from our standard series’, we have a newer innovation called OzLeisure 1-to-1, which is an 

ad hoc series of interview/advertorial style episodes in which a company listing on OzLeisure can 

gain added exposure with one or more episodes dedicated to them. Please contact your local 

sales representative or head office for further details. 
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Search engine listings 

Every new listing that is entered onto the OzLeisure.com.au website is also configured for entry 

onto the major search engines. 

Although we cannot guarantee that a search engine will list an item, we already have hundreds of 

the OzLeisure listings shown and new ones are being added all of the time. 

This is something to be aware of when writing your advert as a carefully worded advert may also 

yield a better search engine rank. 

 

Costs of advertising 

General advertising rates 

OzLeisure.com.au does not have a complicated rate card as there are only 2 types of listing; full 

and mini. That’s it, It’s that simple. The yearly costs for each are shown below. 

Full listing for 12 months $69 + GST 

Mini listing for 12 months FREE 

 

For the differences between the listing levels, please visit the advertisers information section of 

the OzLeisure.com.au website. 

There are no membership fees, or service fees – in fact, there are no other fees at all. Once your 

listing fee is paid, your entry is shown on the OzLeisure.com.au website for the whole calendar 

year.  

Optional additional advertising opportunities 

We have many opportunities for companies to increase their exposure on the OzLeisure.com.au 

website. Unlike many companies, we do not charge extra for appearing at the top of a results list ... all 

of that is done automatically so that everyone gets a fair and equal go.  

Instead, we encourage companies to take out additional advertising. A quick synopsis of what is 

available is shown below: 

 Adverts in newsletters (small and large adverts are available) 

 Newsletter sponsorship 

 Placement in the application OzLeisureRadio podcast episode(s) 

 A dedicated podcast for your business (OzLeisure 1-on-1) 
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 A podcast series all of your own 

 Banner adverts on the OzLeisure.com.au home page 

 Banner adverts on the state pages(s) where your company operates 

Please contact the head office for full details on these. 

 

Contacts 

Head office 
OzLeisure Pty Ltd 
PO Box 4194 
Balwyn East 
VIC 3103 

 
Fax: (03) 9587 3669 
E-mail: info@ozleisure.com.au 

 


